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ñA recommendation from a friend is 

the most trusted source of information 

when it comes to making a purchase decisionò 
David McCallum, 

Global Managing Director 

http://www.nielsen.com/index.html


ñWord of Mouth is 9X effective as 

advertising  in converting unfavorable  or 

neutral dispositions into positive attitudes. ò 
David McCallum, 

Global Managing Director 

http://www.nielsen.com/index.html


Recommendation 

flows through 

relationships





Likely to buy based on 

recommendation from a friend

78%



Key driver for 

business growth

Brand Advocacy 
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