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Social media 0 key players
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(Osocial media_is a set of
technologies and channels
targeted at forming and

enabling  a potentially massive

community of participants to
productively collaborate.
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- Anthony Bradley, Managing Vice President, Garto
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Fast Facts

Malaysia had a total of 1,465,000
unique visitors to social networks

The average number of pages
per visitor was 3,541

The average minutes per visit was
26.1

12m+ Users in Malaysia belong to
some online community

Facebook is growing 296% every
month in Malaysia

€) comSCORE

-
Source: comScore Media Metrix Report (Malaysia), August 2009; Nielsen @
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fundamental aim

IS to make MmMoney
out of satisfying
customers

Vd

- John Egan
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Whods Joining the party?

Ad serving

Social Media Publishers

Analytics technoloqgy

Publishers

Content Creators ( \
Brands
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Sales Vendors . *’s
I- = ** Consumers
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Agencies

Payment gateways
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Social media publishers

User Subscriptions

Premium packages
for premium services

Advertising

IAB Banners d CPM, CPC
Social Ads

Sponsorship
Video

In-Chat buttons

Retall Content
Merchandise Partnhers

Micro -transactions Revenue share form third
party content partners
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Publishers at large

The 0 V 1 impact oH
social media drives
consumers back to the

publishers themselves

The pages they view
increase ranking, profile
and brand equity for
publishers and can all

carry monetizable ad
Impressions

AKTIN

Putting you in touch...

DIGITAL



